Background: The vast majority of digital and mHealth applications are developed in English. In the United States, there are 52 million Hispanic people, over half of whom speak Spanish at home. In Latin America, there are nearly 400 million people online. To date, the majority of digital health solutions are either only in English or simply translated into Spanish or other languages, ignoring the cultural relevance and nuances of the target audiences. Culturally adapting digital health solutions may lead to increased engagement, utilization and effectiveness, but there have been few empirical studies comparing culturally adapted digital health solutions to simply translated ones.
